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Objectives of the course 

 

These lectures provide an overview of the specific features of markets with network effects 

and multi-sided markets. In particular, we will cover some basic industrial organization 

odels to hara terize fir s’ opti al strategies i  this t pe of arkets a d derive relevant 

welfare implications.  

 

Course syllabus 

 

 

I. Introduction: an overview of markets with network effects 

1. Simple network effects: main features and examples Cross network effects 

and two-sided markets: main features and examples  

 

II. Network effects  

1. Baseline static model with network effects: competitive strategies and 

welfare implications  

2. Dynamics in markets with network effects  

 

III. Two-sided markets 

 

1. Baseline model  

2. Welfare and policy implications: application to the media industry  

3. Public Policy in two-sided markets: Taxation & Collusion  
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